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In the article, consider the problems of small manufacturing business in Namangan
region, their solutions and the main directions of development in the future.
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Introduction

Economic development in countries around the world places complex demands on
the activities of enterprises and organizations. In this context, the intensification of
competition is primarily on the agenda to increase competitiveness. Among the
measures and directions to increase competitiveness, it is important to increase the
efficiency of the use of economic resources in small business, which has a significant
impact on the survival and productivity of business entities.

The Action Strategy for 2017-2021, adopted on the priorities of the development of
the Republic of Uzbekistan, pays special attention to the development of all sectors of
the economy and enterprises of various forms of ownership.

Research Methodology

Today, as in many other regions, Namangan region is trying to develop small
manufacturing businesses, creating opportunities for them. In the context of the
digital active economy, the development of small manufacturing entrepreneurship,
ensuring its growing efficiency will ensure the improvement of social and economic
conditions of the labor force employed in these entities. Namangan region has
sufficient conditions for the development of small manufacturing enterprises and the
necessary resources for production.

At the same time, ensuring the socio-economic sustainability of the development of
small manufacturing enterprises in the region is associated with specific development
features. These development features are as follows:
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- Districts of Namangan region differ from each other with their natural production
material and labor resources, demographic growth and location of the population,
their intellectual level,
- Improving the socio-economic relations between small businesses and local
governments, taking into account the internal and external environment;
- The organization of production activities of small businesses, primarily based on the
requirements of the domestic market of the regions;
- The use of leasing, engineering consulting services in the economic development of
small manufacturing businesses.
Also, the development of small manufacturing enterprises in the economic regions of
the region will ensure the growth of employment and socio-economic well-being of
the population.
In the process of transition to a digitally active economy, small manufacturing is a key
link in saturating the market consumer demand with the necessary goods and
services, improving the structure of the economy on the basis of demand.
Employment of the able-bodied population in this part of the economy will be the
main source of their income growth.
Therefore, the development of small manufacturing enterprises in regional markets
in a developing economy on the basis of liberalized market competition will ensure
the formation of the structure of production, the types of products in line with
consumer demand by investing less in production.
In addition, for the effective development of small business in the region, it is
necessary to address the following shortcomings:
- Assistance in providing small and medium-sized businesses with the necessary
production equipment and technology through state and local governments;
-providing qualified specialists and multidisciplinary Caspian production staff needed
for small manufacturing enterprises;
- It is necessary to organize and strengthen the control over the social protection of
the productive forces engaged in the activities of small manufacturing enterprises by
the state and small businesses.
There has been a high share of small business and entrepreneurship in the
development of the digital active economy, and efforts to increase it have been made
at all times. Table 1 below shows the role and share of small business in the sectors
and industries of the economy of Namangan region and its territories.
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Table 1 The share of small business in the economy is in%
as of January 1, 2021
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1 Namangan sh. X 61,4 82,6 78,0 91,7 66,6 43,0 | 87,0
2 Mingbuloq X 19,9 20,3 100,0 98,1 50,6 82,2 |094,3
3 Kosonsoy X 98,3 98,4 100,0 99,1 93,1 83,3 | 95,9
4 Namangan X 45,4 50,8 100,0 96,0 77,0 77,1 97,9
5 Norin X 28,5 85,0 100,0 94,8 85,0 83,1 | 98,8
6 | Pop X 48,9 81,7 72,9 93,2 58,7 71,9 | 97,5
7 Turakurgan X 18,8 65,6 100,0 93,9 60,1 75,5 | 99,6
8 Uychi X 69,5 99,6 97,8 87,0 88,1 80,2 | 98,3
9 Uchkurgan X 18,9 37,1 100,0 93,7 94,5 77,4 | 98,6
10 | Chartoq X 100,0 100,0 | 95,8 89,9 82,2 76,5 | 99,6
11 | Chust X 58,1 52,0 100,0 59,5 90,4 78,5 | 99,7
12 | Yangikurgan X 100,0 100,0 | 100,0 97,3 90,4 83,4 | 99,8
By region 73,7 50,0 72,2 91,3 90,4 73,9 65,8 | 97,3

Source: Prepared by the author based on statistics

The data in the table show the high role and importance of small business and
entrepreneurship in various sectors and industries of the region. The highest share is
in agriculture, where the share of small business is 97.3%. It is at 94-98 percent in all
regions. In Namangan alone, it was relatively low, at 87.0 percent. The share of small
business in construction in the region amounted to 91.3%, in some districts - 100.0.
In Pop district and Namangan, the share of small business in the construction sector
was lower.

Conclusions and Discussions

The share of small business in the production of industrial products in the region was
50.0%. The role of small business in the production of industrial products in Chartak,
Yangikurgan, Kosonsoy and other regions remains high. The share of small business
and entrepreneurship in the production of industrial products in Turakurgan,
Uchkurgan and Mingbulak districts is 18-19%. Despite the huge potential for
industrial development in these regions, small businesses and entrepreneurship are
relatively few.
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If we look at the statistics, as of January-March 2020, the largest share of the total
number of newly established small enterprises and micro-firms in the regions is
Namangan - 23.2%, Pop district - 13.0%, Namangan district - 8.5%, Naryn district -
7.3%, Uchkurgan district - 6.9%, Chust district - 6.8% and Chartak district - 6.4%.
Based on the above, in order to determine the development potential of small
manufacturing enterprises, we found it necessary to forecast their growth,
development of employment in production, GDP, exports and imports, and their
revenues to the local budget. To calculate the prospects for the development of small
manufacturing enterprises in the region, we used the forecasting balance method.
With this method, we were able to calculate the future growth of the number of small
businesses in the region, employment in it, the production of gross regional product
by small entrepreneurs, their export and import potential and revenues to the local
budget, subsidies and cash emissions. .
Also, the essence of forecasting the development of small business is to develop the
activities of industrial entities based on different forms of ownership in the region and
to meet the needs of the population and to determine the level of exports and imports
in foreign economic relations. and positive changes can be achieved based on an
analysis of their forecasting process.

Conclusions and Suggestions

In conclusion, in the process of transition to a digitally active economy, small
manufacturing is a key link in saturating market demand with the necessary goods
and services, improving the structure of the economy on demand. Employment of the
able-bodied population in this part of the economy will be the main source of their
income growth.

It is known that in a competitive economy, the development of small manufacturing
enterprises in regional markets ensures the formation of the structure of production,
the types of products in line with consumer demand by investing less in production.
Therefore, for the effective development of small manufacturing in the region, it is
necessary to eliminate the following shortcomings:

- Assistance in providing small and medium-sized businesses with the necessary
production equipment and technology through state and local governments;

- It is necessary to organize and strengthen the control over the social protection of
the productive forces engaged in small business and private entrepreneurship by the
state and small businesses.

Also. Improving the legal conditions for the export and exchange of products of local
and foreign entrepreneurs in our region, regulations to protect the rights and interests
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of legal entities and individuals engaged in trade in products produced and grown by

small entrepreneurs, as well as investors ;

» Focus on the processes of connection of small businesses in the regions to energy,
gas, water and sewerage, heat supply and other similar engineering
communications networks, and the application of best practices in this area;

> Identify existing opportunities for the development of family businesses in the
community and ways to implement them, on this basis to recommend and support
model forms of family business;

> It is necessary to provide full support to small businesses in the regions and ensure
that they become a strong economic sector that can compete in the domestic and
foreign markets, consistently provide quality products and services.

In conclusion, the implementation of the above-mentioned measures will create great
opportunities for the effective use of production resources in the activities of business
entities in the development of a digitally active economy, and at the same time,
management efficiency will play a key role in small business development. This, along
with the effectiveness of business decisions, will further increase the efficiency of
small business and ensure the organization, development and profitability of all types
of activities of manufacturing enterprises based on the efficient use of production
resources in the development of the economy. At the same time, the development of
promising areas for our economy will raise the development of our country to a higher
level.
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