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ABSTRACT

Information technology (IT) and its use in marketing is radically altering how
companies practice marketing. The widespread availability of information and
heighten communication abilities are changing the relationships between marketing
and other functions and between marketing and suppliers and customers. Marketing
in the 90s operates in a totally altered landscape demanding a radical rethink and
redirection for marketing.
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Introduction

As IT in marketing develops and moves from automational use to transformational
use these changes will be magnified. There are conflicting views u” to the impact of
IT on marketing with many heralding the widespread acceptance and use of IT as the
beginning of the end of marketing, or as the greatest threat to the marketing
department. Others view this development more positively and see IT as the saviour
of marketing, which can now assume its glorious and central position in the company,
with an increased customer and relationship focus.

As it can be witnessed every day the world is changing. Things are not the same as
they were 10 or even 5 years ago. This is something you have to notice and take
advantage of in you business just as you do in your day to day life. The widespread
usage of the internet has made it an inexpensive yet very useful resource for your
marketing objectives. Email marketing, special offers, seasonal promotions,
multimedia marketing, all these just cost a fraction of what their offline counterparts
cost. Most of the time all you have to invest is time. The world is changing, and it's
changing to our benefit. You just have to keep a keen eye and seize the opportunities
as they present.

Technology strategic plans often prioritize the wrong areas for improvement, too
many activities at once, or fail to explain why one improvement is more important

@ Website:

Www

2/ https://wos.academiascience.org




" WEB OF SCIENTIST: INTERNATIONAL
>

Q‘ SCIENTIFIC RESEARCH JOURNAL
ISSN: 2776-0979, Volume 3, Issue 7, July, 2022

than another. Ineffective prioritization ends up wasting money and opportunities.
Technology evolves rapidly, and can change characteristics of society from national
security to our daily lives. The Strategic Role of Technologies aims to understand how
technology and innovation is transforming the world we live in.

Technology such as the web, mobile phones, social media, and customer relationship
management systems greatly affect modern marketing. Tech helps businesses grow
and prosper, create relationships, strengthen the effectiveness of organizations, allow
people to learn about one another, and greatly affects the way companies
communicate with prospective customers. Every marketer is starting to view
technology as an important factor when it comes to development and growth.
Technology is definitely an important and strategic tool to increase your overall
efficiency and stay on top of the competitors. Though the role of marketing has not
changed due to technology, which is the dynamic power in buyer seller relationships,
the corporate attitudes toward the marketing function and marketing approaches
have all been impossible to separate save for the change brought about by rapid
evolution of technology.

Through the use of the Internet, consumers have gained access to multitudes of data
from around the world; data that is timeless, critical and verifiable. With just a click
of a button consumers can gain meaningful insights about companies and their
products. They can compare products, find lower prices, read reviews and even
communicate with other users thru forums about product quality and buyer
satisfaction. The evolution of marketing from the past years will find that technology
started as a minor role player, and evolved into the star of the show.

In today’s technology-driven life IT or information technology is essential in all
businesses. Companies like Providyn are making strives to put IT on all fronts of
marketings and industry. You may not think about the effect of IT on marketing and
marketing careers, but IT knowledge can give you an instant step up in these kinds of
careers. With technology as a centre point in today’s successful marketing, a little
knowledge goes a long way. If you are in the market for a career in marketing you
should be prepared to know at least the basics of information technology.
Information technology is very important and you must have knowledge of
information technology. Day by day it becomes very crucial. In this guide, I will talk
about how information technology is important for marketing.

With most advertising and marketing today being through social media, television,
and other technology it is an essential part of every marketer’s career. Marketing
professionals will be using various technology on a daily basis so it is important to
know your stuff.
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Blogging and Websites are some of the best modern ways to get your products seen,
and marketing professionals should know the ins and outs of this technology.
Knowing how to set up and manage a blog is an essential part of marketing, and
knowing how to fix potential problems is a huge plus. Web design and maintenance
are also skills that will allow you to excel at any marketing job. While you probably
will not need to know every aspect of designing, programming, and maintaining a
website you will need to be able to work with programmers and other professionals to
get websites perfect for your marketing needs. Knowledge of these aspects of IT can
give you a leg up on the competition when applying for marketing jobs.

Many peoples publish and syndicate third-party content and I know it is also a great
way to attract many visitors. But I think you peoples should think about the long term.
That’s why you should create original content. Creating high-quality original content
is not easy, it takes time, but it’s worth it. You can increase authority and can able to
reach the front of many targetted customers. Another huge component of 21st-century
marketing is social media. Promotion on social media has skyrocketed and knowledge
of how these programs work is key in any modern marketing business. Marketing
professionals are often required to set up and manage businesses many social media
sites, and knowing how these platforms work is essential for this career. Become a
social media expert is not easy, but if you do the right thing then you can become an
expert.

The last important component of online marketing is Customer Relationship
Management or CRM systems, as well as email. CRM systems allow marketers to keep
track of many kinds of custom content such as sales calls, purchases, complaints, and
more. Being able to update this information and keep an eye on it is an integral part
of success at this career. Email is often used for communication and marketing so it
will be a key part of a marketing professionals work day. Knowing how to use and
maintain an email for advertisements and marketing as well as communication is a
huge must for marketers.

Regarding marketing, the role of information technology cannot be over accentuated.
Over the past three decades, subtle changes in the theory and practice of marketing
have been fundamentally reshaping companies. These changes have also been evident
in marketing and management related information systems. More and more,
companies are faced with the need to control an ever larger and rapidly changing
marketing environment. The information processing requirements of companies are
expanding as their competitive environments become more dynamic and volatile. To
handle the increasing external and internal information flow and to improve its
quality; companies will need to take advantage of the opportunities offered by modern
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information technology (IT). Information technology has a key role to play in new
flexible organization forms such as strategic partnerships and cross-functional
networks. While new organizations will be designed around business processes rather
than functional hierarchies, we definitely have a need also for new kinds of IS in
marketing. In fact, IS will be the cornerstone of a new approach to marketing.
Therefore management and systems designers should be better aware of the avenues
available to integrate marketing and management processes in new innovative ways.
The companies and the government bank data and the results of the questionnaire
surveys along with the library research made it clear that information technology has
high impact on E. marketing. All the above mentioned sources show that IT leads to
providing the opportunity at every place and time for advertisement; increasing the
overall potential of advertisement; increasing the income for the companies; and
decreasing the pollution and energy consumption.
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