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Abstract

Digital tourism is the digital support of the tourist experience. In this paper we
introduce and survey both fields and introduce a number of examples of tourist
experiences based on our blended spaces approach. Cutting across this is the sense of
presence that visitors can experience in real or digital tourist experiences
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Introduction

Traveling is one of the items people include in their bucket list and today, it is easier
to find out about destinations through digital tourism sites. Some people, however,
still want to visit travel agencies and gather glossy travel brochures with amazing
pictures of destinations and other information. With the digital age, many more are
browsing travel and tours websites where they can find all the information they need,
including viewing destination choices, which can be available in 360-degree and
panoramic views without leaving their homes.

Digital tourism takes travelers to a different kind of tourist experience. It is a digital
support provided to travelers before, during and after the travel activity. Digital
tourism services vary. It could provide recommendations to find the appropriate
accommodation to help the traveler plan the itinerary. It could also be an app they can
install on their cellphones to serve as a mobile tour guide. It could also be the
capability to explore all the holiday photos the traveler took once he or she reaches
home.

Digital tourism is not a new concept and has already entered the online activities of
many people. They also look through recommendations and reviews on sites such
as TripAdvisor, Orbitz and Expedia. Some are travel management sites such
as TripIt and Kayak. Other sites allow travelers to compare prices and book flights and
hotels like Google Flights, Priceline.com, Booking.com and Hotels.com.

People who love to travel are already quite adept at using Picasa, iPhoto,
Flicker and Facebook for their photo management.

Digital tourism provides a tech-driven way to research and plan as well as experience
their holiday travels. Tourism-related business owners should invest in digital
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presence. It is no longer viable not to be seen online, although your digital presence
should be thought out clearly. It should be creative, clever, compelling and persuasive.
Because tourists are busy and rely more on digital information, it is easier for them to
do research and travel bookings online. The availability and variety of travel
information help people decide their destinations, activities and other things, which
is one reason why digital tourism is vital to the industry as well as to travelers.

From travel websites, tourists are able to explore different destinations and
experience new tastes and sounds through videos. It is easier to plan weekend trips,
day tours and holiday travel with the help of online sources.

Hospitality automation and tourism technology are the other names for travel
technology. Travel technology means the application of information and
communications technology (ICT) or information technology (IT) to provide
information and support for the hospitality, tourism and travel industry. One such
application is flight tracking.

Originally, travel technology was associated with the airline industry’s computer
reservations system or CRS. Today, travel technology hasadded virtual
tourism (technologies for virtual tours).

Travel technology is also synonymous with e-travel or e-tourism. This service
provides the analysis, design and the implementation and application of e-commerce
and information technology solutions in the industry. It also includes the analysis of
different customer relationship management, market structures and economic
processes.

It is a collection of different systems to manage and monitor travel, such as flight
tracking and travel tracking systems. In a different context, travel technology is the
technology to be used by travelers, such as satellite Internet connections and the
creation of laptops that are lightweight and the development of universal power
supplies.

Digital tourism is expected to develop into something bigger in the near future
because tourism has always been a big business in various countries. Tourism
contributes to a country’s economy and provides jobs to hundreds or thousands of
people. Some destinations depend on tourism to boost or uphold their economy

In the United States, some of the states that benefit largely on tourism include
California, Florida, New York, Nevada, Texas, New Jersey, Georgia, Illinois,
Pennsylvania and Virginia. The most recent results of Statista.com’s research on the
global tourism industry has highlighted the following;:

@ Website:

Www

2/ https://wos.academiascience.org




WEB OF SCIENTIST: INTERNATIONAL

SCIENTIFIC RESEARCH JOURNAL
ISSN: 2776-0979, Volume 3, Issue 8, Aug., 2022

From 2006 to 2017, the travel and tourism industry has contributed US$8.27 trillion
to the global economy.

From 2000 to 2017, the global international tourism revenue reached US$1.34
trillion.

International tourism expenditure — U.S. reached US$135 billion

International tourist arrivals worldwide — 1.323 million

Online travel bookings revenues worldwide — US$513 billion

Americans booking hotels online — 88%

e Americans booking vacation transportation online — 83%

The UK expects tourism in the country to double by the year 2025, with domestic and
inbound tourism to be the key players in the digital tourism business success.
Different digital and physical wearable tech are currently being merged. Near Field
Communication (NFC), a novel wireless technology is already in trial. The app allows
the tourist to travel without carrying tickets or written itineraries. It works with a
mobile device, which becomes the proof of travel. The application has various
features, including booking a hotel and entry to tourist attractions. In the future, a
smartphone will be used to purchase items from duty-free stores by pointing the
phone either at the product’s QR code or the product itself. Other apps are being
developed for fresh augmented reality application, such as a city break that allows you
to access destination histories and plans for their future simultaneously. More apps
are being developed, including new developments of Google Glass.

Adapting to the future involves lots of preparation today. One of the things you need
to do is create an innovative website. While planning for your travel website, it is
essential to prepare to have it localized as well. Travel industry translations or
better yet, localization will make your travel website ready for digital tourism. From
the demographics of your client base, you can identify the cultural backgrounds and
the languages spoken by the majority of your clients. Making your website available
in different languages will improve consumer interaction and their online
experience.

Some of the things and changes you have to do include the following:

Make your website evocative. Going on a holiday usually involves travelers’ emotions.
One of the main reasons is to have some time alone or spend some quality time with
people they love. With a website that provides awe and anticipation, through images,
texts and videos, in languages your clients understand, you’ll be able to turn web
visitors into real-time customers.
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Fantastic UX. It is essential to understand the needs of travelers. Your digital tourism
site should provide most (if not all) of the things that tourists require. It should
contain all the necessary information, from accommodation to pricing, popular and
unusual destinations, attractions for individuals and families, places to eat and places
to shop, including suggestions on good things to buy for the tourist as well as gifts,
including regulations and customs duties. The site should be well planned and
intuitive so the users will have the best experience. It is better to provide the right kind
of information but refrain from lengthy descriptions. Aside from these, ensure that
your website is optimized for mobile devices, particularly smartphones, which many
people use for searching online.

Collaboration. It is not possible to have all the destinations crammed into your
website. Digital tourism allows you to collaborate with other tourism-related business
ensuring that everyone will benefit from the effort.

Ensure efficient e-commerce system. Digital marketing is an investment and you need
to ensure that you get your investment back. Part of the UX experience is to have a
one-stop shop where travelers can book travel services, from airfare to
accommodation to entry passes to popular destinations and other services. Once a site
visitor becomes a client, he or she should be able to reserve or pay for your services
through your e-commerce system that should be able to accept payments from
popular payment systems.

Understand your customer. Digital travelers come in a wide range of ages. You have
the baby boomers who are already in their early to mid-60s. You have the Gen X
travelers in their mid-30s and late 40s and the millennials and post-millennials who
are between 18 and 34. Each age group use digital technology differently, but in some
cases, the difference in usage is slight as other groups are more responsive to
technology.

So, you have to understand their differing needs. Older travelers usually want to relax
or experience another culture. Younger travelers value active vacations that will
provide them with new experiences and different kinds of adventure, including an
active nightlife. The older group often wants to travel to safer destinations while the
younger generation wants to go to places that are different from what they are
accustomed to seeing every day.

This means categorizing your travel offerings or providing clients with options to
create their own adventure. If tours are part of the travel itinerary you offer, make it a
more positive experience by organizing participatory experiences, such as attending
workshops and other activities instead of just viewing exhibits.

@ Website:

Www

2/ https://wos.academiascience.org




WEB OF SCIENTIST: INTERNATIONAL

SCIENTIFIC RESEARCH JOURNAL
ISSN: 2776-0979, Volume 3, Issue 8, Aug., 2022

References

1.

10.

Www

(1

KacpsaaoBa, O. E., IIlamuu, H. /., & Camomon, ®. H. (2019). HAYAJIO
[IPEJIIPUHUMATEJIBCKOU JOEATEJIBHOCTU: AHAJIV3 IIPOBJIEM U
BAPMUAHTOB WMX PEHINIEHHUA. In CTYAEHYECKHME HAVYYHBIE
JOCTUXXEHUA (pp. 70-74).

Ruziyev, B., Shokirov, O., & Daminov, H. (2022). TURIZM VA MILLIY
IQTISODIYOTDA DAVLAT IMIDJI. Scientific progress, 3(2), 478-487.

Erkin, G., & Shakhrizoda, H. (2022). THE IMPORTANCE OF GEOGRAPHIC
LOCATION IN TOURISM. Uzbek Scholar Journal, 5, 145-150.

AsuzoBa, H. B. (2011). ConuaibHO-UCTOPUUECKUH ITPOIIECC IIepexoia y30eKCKOom
IINCbMEHHOCTH Ha JAaTUHCKyI0 Trpaduky. HMcropuueckue, duaocodckue,
IIOJINTUYECKHE W IOPUAUYECKHE HAYKU, KYJbTYPOJIOTHS W HCKYCCTBOBEJIEHUE.
Bompockl Teopuu U IpakTUKH, (1), 19-23.

Azizova, N. (2019). DEVELOPMENT OF BILINGUALISM IN THE PERIOD
NATIONAL INDEPENDENCE OF UZBEKISTAN. Theoretical & Applied Science,
(6), 388-391.

Habwmxounos, O. I'., Paimmos, I'. H., Karraxanosa, P. 10., & Paxmanos, /. K.
(2014). PanHsas penanaporoMuss B a6IOMUHAIBHONW XUPYPrUMl NPU THOWHO-
CENTUYECKHUX OCTI0KHeHUAX. THbeKIuu B Xupypruy, 12(3), 33-33.

Pariumos, I'. H., Habmxounos, O. I'., Karraxanosa, P. 10., & Xosnmaros, K. K.
(2014). JleueHne THOUWHBIX OCJIOKHEHUH B HEOTJIOXKHOW abJaoMUHAJIbHOMI
xupypruu. Madeknuu B xupyprud, 12(3), 36-36.

KarraxanoBa, P. 10. (2020). IUATHOCTUKA U TEPAIINS ATOITMYECKOU
BPOHXUAJIBHO ACTMBI B COYETAHUU C AJUIEPTUYECKUMU
PVHOCHUHYCUTAMMU Y JETEM. In European research: innovation in sceance,
education and technology (pp. 83-86).

KarraxanoBa, P. 0., & Axmemosa, M. M. (2019). MHHOBAIIMMOHHBIE
TEXHOJIOTUN B JOUATHOCTUKE W TEPAIIMU ATOIINYECKOM
BPOHXUAJIBHO ACTMBbI, COYETAHHOU C AJUIEPTUYECKUMU
PMHOCHMHYCUTAMMU Y ,Z[ETEfI. In UasoBanuu B MequnuHe. Matepuasbl 1
MEXIYHApOJHOU HAyYHO-IPAKTUUYECKOU KOH(pepeHnu-Maxaukasa, 2019.-Tom.
I1.-232 c. (p. 28).

MaxmynoB, H. HW., CanmpanueB, C. C., & Karraxanosa, P. 0. (2019).
MHHOBAIITMIOHHBIE TEXHOJIOTUU B JUATHOCTUKE ITOBPEKIEHWI
TTO/KEJIYIOUYHOW KEJIE3bl V JIETEM. In MHHOBanuu B MeJUIMHE.
Marepuansl [ MexayHapogHOW  HaydyHO-IIPAKTHUECKOU  KOH(epeHINH-
Maxaukana, 2019.-Tom. I1.-232 c. (p. 37).

Website:
https://wos.academiascience.org




11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

Www

(1

WEB OF SCIENTIST: INTERNATIONAL
SCIENTIFIC RESEARCH JOURNAL

ISSN: 2776-0979, Volume 3, Issue 8, Aug., 2022
KarraxanoBa, P. 0. (2019). MHHOBAIIMOHHBIE TEXHOJIOTHUM B
JIEYEHUU XEJINKOBAK-TEPHOM NMHOEKIINN Y I[ETEﬁ. In MuHOBanmuu B
MeaunuHe.  Marepuasbl I MeXIyHApOZHOM  HAyYHO-IIPAKTUYECKOM
koHdepeHIUu-Maxaukaia, 2019.-Towm. I1.-232 c. (p. 33).
KarraxanoBa, P. 0. (2019). IIPOCTAIUK/INH-TPOMBOKCAHOBA{A
CUCTEMA U TPOMBOI_[I/ITAPHO—COCY,Z[I/ICTbIﬁ I'EMOCTA3 Y BOJIbHBIX
C OCTPBIM KOPOHAPHBIM CUHJIPOMOM. EBpasuiickuii
Kap/INOJIOTHUECKHUH »KypHaJ, (S1), 207-208.
KarraxaHosa, P. IO. (2018). COCTOAHUE  ITPOCTALIMKJIVH-
TPOMBOKCAHOBOM CUCTEMBI VYV BOJIbHBIX UIIEMHUYECKON
BOJIESHBIO CEPOILIA C OCTPBIMU PACCTPOVICTBA-MU
KPOBOOBPAIIIEHNA ITIOCJIE OITEPAIIMM1  AOPTOKOPOHAPHOI'O
IIYHTPOBAHUA. NuHoBaruu B obpa3oBaHUU W MeaulinHe. Matepuaiibl V
Bce, 195.
Ikhtiyarova, G. A., Navruzova, N. O., & Karimova, G. K. (2019). Modern diagnostic
methods for early detection of cervical diseases. Doctor akhborotnomasi, (4), 78-
8o.
Navruzova, N. O., Karimova, G. K., & Ikhtiyarova, G. A. (2020). Modern
approaches to the diagnosis of cervical pathology. Medicine and sports,(1), 74-77.
Navruzova, N. O., Ikhtiyarova, G. A., & Karimova, G. K. (2020). Colposcoria as a
diagnostic method for early detection of cervical diseases. Problems of Biology and
Medicine,(1.1), 117.
Navruzova, N., Ikhtiyarova, G., & Navruzova, O. Retrospective analysis of
gynecological and somatic anamnesis of cervical background and precancerous
diseases. SCIENTIFIC PROGRESS» Scientific Journal ISSN, 2181-1601.
Navruzova, N. O., Karshiyeva, E. E., Ikhtiyarova, G. A., Hikmatova, N. I., Olimova,
N. I., & Muminova, N. K. (2021). CLINICAL AND LABORATORY MARKERS
FORECASTING OF CERVICAL DISEASES AND ITS PREVENTION. Annals of
the Romanian Society for Cell Biology, 13098-13110.
Ikhtiyarova, G. A., Navruzova, N. O., & Karimova, G. K. (2019). Modern diagnostic
methods for early detection of cervical diseases. Doctor akhborotnomasi, (4), 78-
8o.
Navruzova, N. O., Ikhtiyarova, G. A., & Matrizayeva, G. D. (2021). MODERN
ASPECTS OF DIAGNOSIS AND TREATMENT OF PRECANCEROUS DISEASES
OF THE CERVIX. Journal of Natural Remedies, 22(1 (2)), 65-72.
Ashurova, N. G., & Navruzova, N. O. (2017). Preclinical diagnosis of cervical
diseases. News of dermatovenerology and reproductive health, (3), 4.

Website:
https://wos.academiascience.org




) WEB OF SCIENTIST: INTERNATIONAL

’\ SCIENTIFIC RESEARCH JOURNAL
ISSN: 2776-0979, Volume 3, Issue 8, Aug., 2022

22, Ibragimkhodjayev, A. M., Rakhmonberdiyev, G. R., Murodov, M. M., & Kodirov,

0. S. (2009). “Influence of ripening process of cellulose from topinambour on its
fractional composition. Chemistry and chemical technology. Tashkent, (4), 57.

23. Typauboesa, H. Y., MypomoB, M. M., & Ypozos, K. M. (2018). PASBPABOTKA

TEXHOJIOTNU IIOJIYHEHU A L EJIJIFOJIO3bI n3 PACTEHUMN
KJIEINEBHA U IIOJIYYEHUA Na-KAPBOKCHMMETWILEJIJIFOJIO3A HA
EE OCHOBE. Yupeauresu, 36.

. MypogoB, M. M., KOcymnoBa, H. ®., CunukoB, A. C., Typa6mxanoBa, C. I.,
TypaubaeBa, H., & Cupgmuxos, M. A. OBTAINING A PAC FROM THE
CELLULOSE OF PLANTS OF SUNFLOWER. SAFFLOWER AND WASTE FROM
THE TEXTILE INDUSTRY.

. Umirzoqov, A. (2020). The Tasks of Optimal Design and Research of Systems for
Cleaning Gas Emissions of Industrial Enterprises. International Journal of
Engineering and Information Systems (IJEAIS) ISSN.

. Nasirov, U., Umirzoqov, A., & Fathiddinov, A. (2021). ANALYSIS OF THE
MODERN DEVELOPMENT OF MINING AND PROCESSING COMPLEXES IN
UZBEKISTAN. 36ipHuk HaykoBux mpaib AOT'OX.

. Usmanovich, S. A., Ikhtiyorovich, N. N., & Abdurashidovich, U. A. (2022).
Processing of Layout Tails of Gold-Extracting Plants. CENTRAL ASIAN
JOURNAL OF THEORETICAL & APPLIED SCIENCES, 3(1), 7-13.

. bekmynaros, K. M., Maxmape:kabos, /1. b., YMupsokos, A. A., & Kymuraazopos, H.
C. V. (2021). BOUUTWINIIN KUWUH BYJTAH OJITUH TAPKUBJIU
PYJIAJIAPHU  Y3JIVKCU3  JKAPAEH  IIPUHLUIIM  BYHMHUYA
OJIOTALIMSJIAINIHUHT AMAJIMMA  AXAMUMATHU. Scientific progress, 2(1),
1266-1275.

. ITeTrpocos, 0., XaiiuTos, O., YMUP30K0B, A., FicamaHoB, Y., & FImambepyues, V.
(2021). IIPOBJIEMBI JOBbBIYM W IIEPEPABOTKM IIOJIE3HBIX
VCKOITAEMBIX B YCJ/JIOBUAX TI'JIYBOKNX KAPBEPOB. 36ipHUK HayKOBUX
npanb SCIENTIA.

.Samadov, A. U., Nosirov, N. 1., & Umirzoqov, A. A. (2022). OVERVIEW OF THE
CONCEPTS OF GOLD RECOVERY FROM STALE TAILINGS OF A GOLD
RECOVERY PLANT. BARQARORLIK VA YETAKCHI TADQIQOTLAR ONLAYN
ILMIY JURNALI, 2(1), 3-8.

. Ixtiyorovich, N. N., & Abdurashidovich, U. A. (2022). Study the Location of the
Useful Component from the Tailings of the Gold Recovery Plant. International
Journal of Innovative Analyses and Emerging Technology, 2(1), 5-8.

Website:

2/ https://wos.academiascience.org




