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ABSTARCT 

Tourism has become an important sector that has an impact on development of 

country economy. The main benefits of tourism are income creation and generation 

of jobs. For many regions and countries, it is the most important source of welfare. 

The ability of the national economy to benefit from tourism depends on the 

availability of investment to develop the necessary infrastructure and on its ability to 

supply the needs of tourists. Albania has a touristic potential for development of 

seaside tourism and other alternative forms of tourism. 
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Tourism has become one of the pillars for different economies in the world. More and 

more countries are integrating the tourism sector into their strategic sectors. 

However, without a tourism project that sets the guidelines for action, success may 

not come. 

In recent years, tourism has become one of the main engines of growth for the world 

economy. The strong, and extensive, contribution that tourism makes to the different 

economies on the planet is of immense magnitude. A contribution that is not only 

reflected in terms of wealth and capital, but also in other aspects such as employment, 

or the large number of sectors that indirectly benefit from the tourism sector. An 

invaluable contribution that not only reflects the importance of this sector in the 

planet, but also the need to convert it into one of the main sectors in those economies 

that, for reasons of added value, enjoy such outstanding and selected places for 

tourists. Tourism is gaining more and more presence in the countries that make up 

the world and, although not in all of them equally, we could say that it has become, 

even if it already was, one of the fundamental pillars of every economy on this planet. 

But we are no longer talking only about economic contributions, since tourism, 

among its characteristics and distinctive features, stands out in the great contribution 

made to countries by the great transfer of methods and cultures which, indirectly, are 

becoming globalised. Tourism, as a contribution to the planet, integrates a great 

cultural component, which goes beyond the borders with the different tourists, who 

travel to new destinations, transmitting – exporting – in them their culture, as well 
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as collecting and recovering – importing – the culture to make it known in their places 

of origin. A great value and a source of wealth for knowledge and science, since it 

crosses the border with the tourist every day, without the need to make an extra effort, 

as well as an investment, for this to happen. That is why, those people who spend 

more on tourism or travel more, even lacking correlation measures to show it, tend to 

be more open, wise and therefore more complete in terms of cultural knowledge, also 

in languages. 

As we can see, a real source of wealth, knowledge, value and culture that, if it lasts 

over time, will continue to gain more and more presence on the planet. A presence 

that is consolidating, but that also runs the risk of being affected. The sustainability 

of our planet, nationalist threats, border closures, as well as different phenomena that 

do not cease to occur, could end up weighing down this very valuable sector, 

provoking unnecessary situations caused by the irresponsibility of the individual. 

In the first place, to guarantee the durability of the sector, the first thing that those 

countries most dependent on it should do is to design, evaluate and implement 

tourism projects with added value for tourists. We are talking about a sector like any 

other, so we must generate competitiveness and added value, offering tourists a 

quality tourism model in which tourists are the central axis of the project. A 

destination without a tourism project, or one that is not based on the tourist, will end 

up being relegated to the background, compared to others that do apply it. 

Secondly, and no less importantly, the tourism project must be sustainable and long-

lasting. Cases such as Mallorca, in Spain, or Venice, in Italy, highlight the need for 

sustainable tourism that can be extended over time. The destination is the main added 

value of the tourism model, together with the client, so its sustainability and 

maintenance must be the priority of the political leaders and citizens in the country. 

If the territory is not preserved, the volume of tourists will be increasingly lower. 

Thirdly, tourists always tend to choose, for safety’s sake, those countries linked to 

solid and democratic institutional frameworks. The institutional framework, while 

not seeming important, is a fundamental pillar in the decisions taken by tourists. The 

guarantees offered by those countries with solid democratic systems, where the 

citizen enjoys total and absolute freedom, as well as guarantees in terms of diplomatic 

relations (consulates, embassies, etc…), reassure the tourist, making him/her more 

willing, as well as that peace of mind we were talking about, when choosing the 

destination. 

Fourthly, the education of society must be a strict priority at the heart of a good 

tourism model. And I’m not talking about offering training programs for the 

excellence of tourist personnel -which also-, but about a citizen education for the 
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coexistence with tourists in those places that host a large number of visitors. The fact 

is that the public safety perceived by tourists, the possible abuses by local traders and 

the predisposition of society to help tourists are essential factors that make a tourist’s 

visit to a place pleasant, as well as a clear explanation of the place they are visiting and 

its people, and then the transfer of future tourists interested in visiting the place. 

Finally, among the factors that can be considered relevant for the correct performance 

of a good tourism model, we should not forget about digitalization. Digitalization is 

an essential tool for attracting tourists on the Internet. Today, as Bill Gates said, who 

is not on the Internet does not exist. Therefore, being on the Internet, as well as 

offering all our services through the net, is an essential task for any country that 

aspires to be a tourist power in the world. The customer is increasingly digital, so 

before choosing a destination, the search on the Internet will make the difference. 

The number of jobs created by tourism in many different areas is significant. These 

jobs are not only a part of the tourism sector but may also include the agricultural 

sector, communication sector, health sector, and the educational sector. Many 

tourists travel to experience the hosting destination’s culture, different traditions, and 

gastronomy. This is very profitable to local restaurants, shopping centers, and stores. 

Tourism creates a cultural exchange between tourists and local citizens. Exhibitions, 

conferences, and events usually attract foreigners. Organizing authorities usually gain 

profits from registration fees, gift sales, exhibition spaces, and sales of media 

copyright. Furthermore, foreign tourists bring diversity and cultural enrichment to 

the hosting country. Tourism is a great opportunity for foreigners to learn about a new 

culture, but it also creates many opportunities for local citizens. It allows young 

entrepreneurs to establish new products and services that would not be sustainable 

on the local population of residents alone. Moreover, residents experience the benefits 

that come with tourism occurring in their own country. 

Many lower income countries have adopted national plans for tourism. Tourism is 

seen as a beneficial industry to focus on for several reasons, including: 

 It is one of the world’s largest industries, accounting for around 10% of global GDP, 

7% of global trade and 10% of global employment (UNWTO, 2017) (see graphic 

below) 

 It can begin with relatively little investment by attracting small groups of explorers 

and gradually growing the infrastructure over time 

 Tourism can operate at a variety of scales 

 Sustainable tourism can help to preserve the economic, social and environmental 

‘uniqueness’ of the country, especially when compared to some other industries 

such as steel production. 
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Leakage refers to the loss of economic benefit from tourism due to the foreign 

ownership of parts of the tourist experience. Usually the profits from each part of the 

tourist experience are repatriated back to a high income country. 

For example, think of the typical package holiday: 

 The travel agent takes a profit from the total cost of the holiday 

 The transfers to the airport in the tourists’ own country stay in their country 

 The airport charges fees which remain in their own country 

 The airline is likely owned by a company in the country of origin. Even if it isn’t, 

the majority of aeroplanes are built in the USA by Boeing and the European Union by 

Airbus, so part of the ticket price for the flight will go towards paying these countries 

for manufacturing the plane 

 On arrival, a foreign company may own the airport and transport company used to 

get the tourist to their hotel. Even if not, the manufacturing of the vehicle is again 

likely to have been done elsewhere and part of the ticket price will go towards the 

purchase of the vehicle 

 The hotel may be foreign owned, and the food and drink for the tourists may be 

imported (because many tourists are quite psychocentric and want to have food and 

drink that is familiar to them), so money again leaks out to pay for it. 
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